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.com/photos/
com/member
com/barack_
com/users/O
nte.com/bara
/barackobam

atanga.com/b
ful.com/bara
ave.com/bara
din.com/in/b

ocrats.org/pag
actchange.co
seconds.org/

e Brasileira d
o de Ciências da

ackobama 

ackobama 
/barackobam
rs/profile/bar

_Obama/ 
bamaforAme

ack_Obama/
ma 
barackobama
ackobama 
ack_Obama/
arackobama
ge/dashboard

om/ 
/ 

e Estudos In
a Comunicação

 

madotcom 
rackobama 

erica 

a 

/ 

d/public/gFd

terdisciplina
o – Caxias do Su

Zp 

ares da Comu
l, RS – 2 a 6 de 

unicação 
setembro de 2010 
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http://www.myspace.com/barackobama
http://elev8.com/
http://www.youtube.com/barackobama
http://www.flickr.com/photos/barackobamadotcom
http://www.eons.com/members/profile/barackobama
http://www.glee.com/barack_Obama/
http://www.digg.com/users/ObamaforAmerica
http://www.migente.com/barack_Obama/
http://twitter.com/barackobama
http://www.mybatanga.com/barackobama
http://www.eventful.com/barackobama
http://www.asianave.com/barack_Obama/
http://www.linkedin.com/in/barackobama
http://www.democrats.org/page/dashboard/public/gFdZp
http://www.hopeactchange.com/
http://obamain30seconds.org/

